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EDITORIAL

2024

S A new era begins!

‘ ‘ ThiS yea]/; TEN YEARS OF EXCELLENCE, EXCHANGES,

h . AMBITIOUS ACHIEVEMENTS, FRUITFUL
for the first time,
PARTNERSHIPS. TEN YEARS OF WITNESSING
we are extendmg the AN IDEA BLOSSOM THAT INITIALLY SEEMED SO
CO”C@pt Z-O Prague IDEALISTIC: CELEBRATING THE FRANCO-CZECH
b
Czech Republic,
By sharing our cultures, and showcasing our talents, we have created an
bu i l d i n g 0 n l‘h e Su CC e S S unprecedented event, both cultural, commercial, media-driven, and now

unparalleled. To mark this symbolic milestone of our 10 years in Poland

FRIENDSHIP.

and inaugurate this new adventure in Prague, we envision an exceptional

Of 0 ur 1 0 yea v S i n edition in the truest sense of the word.
Wa r S am P 0 l a nd s With prestigious guests, surprises at every corner, and a special emphasis
c .y on digital. _Of course, a gala concert will crown this memorable day,
to share “la belle vie”  «symicabra
with an ever-growing

audience.”’
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YEAR

A FIRST DESERVES A GRAND CELEBRATION!

FOR THIS 2024 EDITION, WE HAVE PLANNED A SPECTACULAR EVENT,
INCORPORATINGALLTHENOWESSENTIALANDANTICIPATEDAPPOINTMENTS
FOR THE GENERAL PUBLIC. YOU WILL FIND COMMERCIAL ANIMATIONS, A
GRAND LIVE TELEVISED SHOW FROM THE OBECNI{ DUM, THE MAGAZINE «LA

BELLE VIE», RICH IN CONTENT AND STUNNING ILLUSTRATIONS, AS WELL AS
MEDIA COVERAGE..

BUT THAT'S NOT ALL, WE ALSO HAVE SIGNIFICANT INNOVATIONS IN STORE
FOR YOU, NOTABLY WITH A STRONG DIGITAL PRESENCE WHICH BECOMES A
KEY ELEMENT OF OUR SETUPR, OFFERING UNPRECEDENTED INTERACTIVITY.
«FRENCH TOUCH REACHES OUT TO YOU» AND EVOLVES WITH THE TIMES!
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COMMERCIAL

EVENT

The opportunity to
be part of something
exceptionall

FOR THE FIRST TIME IN THE CZECH REPUBLIC, FRENCH TOUCH
LA BELLE VIE OPENS ITS DOORS TO PARTNERS AND SPONSORS
EAGER TO PARTICIPATE IN A UNIQUE ADVENTURE.

After 10 successful years in Poland, we are launching this ambitious concept on the streets of Prague,
thus offering an unprecedented opportunity to join a rapidly expanding community. We invite brands,
stores, and businesses to join us for this historic inaugural edition. It's an opportunity to position yourself
as a pioneer in an event that promises to be memorable, where culture, commerce, and entertainment
converge to create an unforgettable experience. As a partner of French Touch La Belle Vie, you will
benefit from unprecedented visibility and a unique opportunity to reach an audience captivated by the
discovery of new experiences. Join us as we write together the first chapter of this new adventure in
Prague, and leave your mark on the history of French Touch.

Proof that a friendly exchange
can lead to a commercial
exchange!”
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CABARET

DANCE

SINGING

CINEMA
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Broadcast on TV and
available on Replay the
French Touch show is
experiencing growing success
by bringing together several
million viewers.
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FOLLOWED EACH YEAR QY 3 TO 5 MlLLION V|EWERS THE FRENCH TOUCH

% o iHOW HAS BECQ’ME ARUE\K\JSTITUTION FOR 10 YEARS, THE GREATEST

RENCH AND POI:TSH ARTIST\% HA\7D DELIVERED PERFORMANCES THAT

-"‘k{AVE LEFT AN INDELhBLE MARI-( ON P\EOPLE 'S MINDS. OP{E OF THE GREAT

SUCCESSES OF THIS SHOW IS BRINGING ARTISTS TOGETHER BEYOND
BORDERS FOR LEGENDARY DUETS. WHILE THIS SHOW WAS.TRADITIONALLY
PRESENTED AT THE PRESTIGIOUS WIELKI THEATRE IN WARSAVI'\'/,‘THIS YEAR
MARKS AN IMPORTANT MILESTONE WITH ITS DEBUT AT THE OBEGN.T_D_l:J_M_ IN
PRAGUE ON OCTOBER 18TH. THIS MARKS A NEW CHAPTER IN THE HISTDRY
OF FRENCH TOUCH, OFFERING AN EXCITING OPPORTUNITY FOR ARTISTS
TO SHOWCASE THEIR TALENTS ON AN INTERI\-IA- NAL STAGE. IT'S ALSO AN
OPPORTUNITY TO OFFER AUTHENTIC PERFORMANCES, SUCH AS FAMOUS
PARISIAN CABARETuS @R SHOWCASING THE CREATIONS OF TOP FRENCH
COUTURIERS. AN EVENING OF GRAND SPECTACLE AWAITS AS WE BRING THE
MAGIC OF FRENCH TOUCH TO PRAGUET"FCEJR THE FIRST TIME.



The musical «Je vais t'aimer»
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Alicja Szemplinska




= Fashion show Jean-Paul Gaultier Carla Bruni

Julien Dassinh . ' . : / Stawek Uniatowski \ i Gi 14 L Louane
and Sound’n’Grace : \ \

Thomas Dutronc
and Marcin Wyrostek
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Chantal Thomass Fashion show

Amel Be};t -




CULTURAL EVENT

AFTER PARTY
AN EVENING SPARKLING
LIKE CHAMPAGNE.

Chic and convivial, the after-party that extends the show is the
gathering of all Prague, but also an enchanted parenthesis where
the worlds of business and show business intersect in a cocktail
of good humor, exchanges, and champagne bubbles around
highly coveted gourmet buffets. It’s also a conducive moment
for networking and fruitful encounters between partners and
clients and for internal actions.

' When it s time to retrieve your
we. belongings from the cloa

NIGHTCLUB
FRENCH TOUCH UNTIL THE
WEE HOURS.

The second part of the evening invites you to prolong the party
into the wee hours. On the dance floor of a nightclub set up in
a large reserved space, guests vibrate in unison under the glare
of spotlights and the decibels of turntables, immersed in a wild
and communicative energy.
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FASHION

“LA BELLE VIE”
Music  THE GREAT MEDIUM OF FRENCH

TOUCH.
ART & CULTURE

Every year, the publication of the magazine «La Belle Vie» accompanies
the event. With now entirely digitized distribution, «La Belle Vie» seduces

CINEMA millions of readers who appreciate its meticulous layout that showcases
beautiful photos. The editorial line offers a journey through France on
themes related to secular traditions and know-how, timeless icons of art
GASTRONOMY and culture, as well as hopes and novelties that reveal an astonishing and
innovative France. E;E:é%l;rzcz
gﬂ;;d jutza
LITERATURE Business Exclusive: the blue pages reserve a prominent place for the world E:stelbujuc
of economy and business, to meet the expectations of a readership eager to na zawsze

nowoczesny

follow the news of the business world. "
BUSINESS Francuski
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The blue pages highlight

our business partners
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MEDIA AND PR

Unprecedented media
coverage

gl

- - NO EVENT CAN BOAST OF GUARANTEEING SUCH VISIBILITY. BY COMBINING
COMMUNICATION CAMPAIGNS, COMMERCIAL OPERATIONS RELAYED IN

STAw A

PRINT AND ON SOCIAL NETWORKS, AND AMPLIFIED BY MERCHANDISING
OPERATIONS JOINTLY CONDUCTED BY ALL PARTNERS, FRENCH TOUCH LA

BELLE VIE BENEFITS FROM EXCEPTIONAL RESONANCE.

In total, nearly PRINT AND WEB

2 out 0f3 (Czechs MEDIA THAT PLAY
ALONG
are exposed to
MORE THAN 1500 PRESS CLIPPINGS PER

F}/'ench Touch YEAR ON AVERAGE.

French Touch La Belle Vie is an endless source of content for print

L a B el l e m e and web media. The French way of life, its talents and know-how,
SHOW | 28.10 P W ' y _ . . current events, and commercial animations are all themes that give
GODZ. '2 2:30 '- e vie! L communica t LON dozens of print and digital titles exciting topics to cover.
' ik throughout the
)
event.

FRENCHTOUCHLABELLEVIE.PL




66 WEB & SOCIAL MEDIA

Allyelarmumli ) A community targeted on social
social networks an networks and the entire web

digital channels will
awaken the curiosity
and interest of the

public.”
 f Jololin WEB BANNERS
INSERTS
SOCIAL NETWORKS
w L 2 YOUTUBE
e — = o~ WALL OF PARTNERS
S | EMAILING

DIGITAL CAMPAIGN
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Jedz wykwintnie i delektuj sie smakow3 i ... Voir plus f Intro

Publications

% Filres

French Touch z kampania edukacyjna pofgezana 2 ogéinagolska
akejg handlows, Jej celem Jest promocia f '

Voir la traduction

OFFRE 7%

EXCEPTIONNELLE

« 1, French Touch La Belle Vie

@ Page - Communauté i
Pamigtny wystep ZAZ.. Nadal nucisz 1] "pépa-rapa-papara? J1

This year more than ever, French Touch La Belle Vie lives to the rhythm of

¥4 office@frenchtouch compl Jestes ciekawal-y co Cie zachwyel w tym roku? v
digital. This is a way to reach all generations, especially the younger ones

Sprawd na nasze] stronie internetows i zarezerwuj bilet na Gale | After Party
B focckie PR T e n hitps:iffrenchtouchlabelievie.plisshow

familiar with digital media. Campaigns, web banners dedicated to partners,

Uwag... Envoir plus
video content visible by millions of Internet users on YouTube, regular

publications on social networks, email campaigns to promote contests and

e
Bonduelle

commercial operations...

Plus de vidéos dans Vidéo .. ) . .
g French Touch La Belle Vie is preparing to shine on the internet!

Natalia Szroeder | FRENCH |:I00
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«ORIGINALLY FROM POLAND ADECADE AGO, FRENCHTOUCH HAS
EVOLVED, DEVELOPED, AND CAPTIVATED AN EVER-GROWING
AUDIENCE. THANKS TO ITS PROVEN SUCCESS, THE EVENT HAS
NOW EXPANDED TO NEW HORIZONS, ATTRACTING WITH ITS
INNOVATIVE CONCEPT AND THE DIVERSITY OF ITS INITIATIVES.
TODAY, THANKS TO FRENCH TOUCH, MANY COUNTRIES HAVE
REDISCOVERED THE VALUES OF FRIENDSHIP BETWEEN PEOPLE
AND ENGAGED IN THIS LARGE-SCALE MOVEMENT, BOTH

POPULAR, FESTIVE, AND QUALITATIVE.

FREDERIC HEROUT, PRODUCER OF FRENCH TOUCH IN THE
CZECH REPUBLIC, PERPETUATES THIS VISION WHILE ADAPTING IT
TO THE MODERN AND DYNAMIC CONTEXT OF OUR COUNTRY. BY
EMPHASIZING THE CZECH REPUBLIC'S CULTURAL AND ARTISTIC
RICHNESS, FRENCH TOUCH STANDS AS AN UNMISSABLE EVENT,
PROMOTING CULTURAL EXCHANGES AND STRENGTHENING

FRIENDSHIP BETWEEN NATIONS.»
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FRENCH TOUCH PRAGUE:
IS A REGISTERED TRADEMARK RIPSKA 2386 /11
LICENSED IN THE CZECH REPUBLIC M. -SIC VINOHRADY
WITH MUSIC MAGNET S.R.O. U 130 00 PRAHA 3
o la belle ™™ frenchtouchlabellevie.cz M AGN E T CZECH REPUBLIC
2024 FROM TUNES TO DATA




